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Communicating Your Way

Through the Budget Crisis
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he key to getting through the next 18 months of
economic turmoil is strategic communication.!
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Critical Elements to Consider

Develop Key Messages Advocating Education
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Education helps society leverage every other investment it
makes, be it medicine, transportation, or alterative energy. It
appears to be the best single bet that a society can make.

David Leonhardt, economic columnist, New York Times

Education is the best investment we can make for continued
economic growth. This study found a dollar invested in
education returns 14.3% annually. Common stock over a 50-
year period averaged a 6.3% yield per year.

2007 World Bank Study

As a country we have been spending too much on the present
and not enough on the future. We have been consuming
rather than investing. We're suffering from investment-deficit
disorder.

David Leonhardt, economic columnist, New York Times
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Show That We’re All in This Together
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Seize Opportunities as They Become Available
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“You never want a serious crisis to go to waste. What | mean
by that is that it’s an opportunity to do things you could not do
before.”
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More Considerations to Make Your
Plan Work
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And Do Make it Personal
We’'re Talking Their Money and Their Children
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price of two movie tickets.
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But Wait. There’s More
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The uncertainty of any additional funding for next year and the
foreseeable future combined with the state’s lack of school
funding to keep pace with inflation over the past 5 years, has
forced Bloomington Public Schools to rely on a long-term view
of available resources balanced against future needs. We
cannot sustain our current budget with no increase of state
funding. Therefore, we have developed a process to identify
budget adjustments to continue to provide an excellent
education for children, sustain our financial position next year,
and ensure long-term economic stewardship.

Bloomington Public Schools (Minnesota)
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Rich Bagin, APR
NSPRA Executive Director
rbagin@nspra.org!
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